PRINT: ISSN 0971-8923 ONLINE: ISSN 2456-6756

JOURNAL OF SOCIAL SCIENCES

Interdisciplinary Reflection of Contemporary Society

Full text open access online (Since 1997)

© JSS 2022 J Soc Sci, 72(1-3): 9-28 (2022)
PRINT: ISSN 0971-8923 ONLINE: ISSN 2456-6756 DOI: 10.31901/24566756.2022/72.1-3.2286

Knowledge Transfer: A Multi-Domain Perspective

Fradreck Nyambandi, Andre Delaharpe and Job Dubihlela

Faculty of Informatics and Design, Cape Peninsula University of Technology,
PO. Box 652, Cape Town, South Africa 8000
E-mail: fradnyams@webmail.co.za
Department of Information Technology, Faculty of Informatics and Design (FID),

Cape Peninsula University of Technology, PO. Box 652, Cape Town, South Afiica 8000

E-mail: delaharpea@cput.ac.za
Department of Internal Auditing and Financial Information Systems,

School of Accounting Sciences, Cape Peninsula University of Technology, P.O. Box 652,
Cape Town, South Africa 8000
E-mail: dubihlelaj@cput.ac.za

KEYWORDS Human Computer Interactions. Information Science. Knowledge Transfer. Social Media and Organisational Science

ABSTRACT Social Media platform within organisations illuminate the inefficiencies of information science, disrupts
organisational science, knowledge management and human interactions. The key result of this disruptive context is fast-
tracking the need for alternative technologies to compensate the knowledge, infrastructure inefficiencies. This manuscript
explore the factors affect knowledge transfer when using social media and how social media platforms provide affordances to
organisations to continue with the enterprise of knowledge transfer. Data was extracted and analysed using Haring’s Publish or
Perish and VOS Viewer software. The results end up with four major factors affecting knowledge transfer when using social
media. The social media applications, at the first door, are affected factors which include personal capabilities, organisational
context, environment through mainly information technology. More research is needed in determining the extent to which
social media combined with other customary strategies facilitate knowledge transfer.



